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1. Purpose

The University maintains a robupublic web presence. The appearance, accuracy, and relevance
of the information presented by the Universitgishlic web pesenceeflect the University’'s
professional standards, credibilignd compliance requiremenidie primary audience for the
University’s public web presence is the general public, including individuals of all ages, abilities,
and backgrounds—with a particular emphasis on student and prospective student services and
engagementalumni relations, and engaging those served by the University’s land grant mission
of teaching, outreach, and researfhis policy establishes the directives, standards and

guidelines for the University’sfficial public websites as well as affiliated websites and those
websites that convey some outward connection to the University

2. Definitions:
a. Affiliate Websites: websites of other entities or organizations tiesssociated with the
University and have a primary role that directly relates to the mission and goals of the
University. These include, but are not limited to, SDSU Foundation, SDSU Alumni
Association, Research Park at South Dakota State Universitgguan@Grant Initiative.

b. Domain: The seconkkvel domain in a Domain Name System (e.g., sdstdtp

d. Designatedomain: the second-level domain under which all Official Websites shall be
located, unless the Official Website receives a special exception; sdstate.edu, or its
successosecondevel domain

e. Subdonain: A domain subordinate tihe secondevel domain or a thid-level (or lower)
domain in a Domain Name System (e.g., catalog.sdstateltaiesdstate.edu).
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f.  Website: a collection of linked web pages containing text, graphics, sound files, etc.
residing on a web server.

g. Unofficial Websites: websitehat do nb meet the definition of Official or Affiliate
Websites, butlo bear information which might imply endorsement by the University

regardless of where they are hosted. Unofficial websites include, but are not limited to,
personal sites of faculty, staff,
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c. Unofficial Websites

i. Unofficial Websites do not represent official views or opinions of the University
and to the extent they articulate a correlation to the University, they must carry a
disclaimerstating suchFailure to post this disclaimer in a conspicuous area of
the website may result in disciplinary or legal action brought by the University

ii. Unofficial Website owners or content creators shalidsponsible for adhering
to all SDBORand University policies applicable to them by virtue ofrte&tus
with the Univerdly. Otherwise, the Universitynay pursue, to the fullest extent
permitted by law, all claims against any Unofficial Website owners or content
creators who infringe University rights.

ili. The University is not responsible for and does not monitor the content of
Unofficial Websites. However, the University may investigate complaints of
Unofficial Websites and may seek the removal ofpdimit access to, page(s)
that adversely affect the University, members of the University community, the
University’s affil
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i. University Marketing and Communications and the Division of Technology and
Security shall be consulted at an early, cpheal stage.

ii. Before substantial resources can be allocated to the effort, the approval of the
appropriate supervisovi¢e president, dean, director,dgpartment head) and
the approvals of the Vice President for Technology and Security and the Director
of University Marketing and Communications, or their successors, must be
obtained. Such approval may be granted only if the Official Website creation,
reformat, or reonstitution: (1) has as its foundation the furtherance of the
University’s missiorand (2) has broad connections to the mission.

ili. Removal of existing Domains or Subdomains of Official Websites may only be
authorized by the joint written approval of tiee President for Technology and
Security and the Director of University Marketing and Communications, or their
successors.

iv. In order to receive the special exception nedded newor existing Official
Website tdocate outside the Designated Domadire department or program
operating the Official Website must submit a detailed plan to the Vice President
for Technology and Security and the Director of University Marketing and
Communications, or their successors. This plan shall describe the University
missionbasedustification for thisextraordinary treatment, as well as the
measureshat will betaken to ensure the Official Websitéisanding, identity,
and accessibility compliance and conformance.

c. Universty Marketing and Communicationsr itssuccessorshall be responsibfer the
following:
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