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process as well as �W�K�H���6�F�K�R�R�O���R�I���&�R�P�P�X�Q�L�F�D�W�L�R�Q���D�Q�G���-�R�X�U�Q�D�O�L�V�P�¶�V���V�W�U�D�W�H�J�L�F���S�O�D�Q�Q�L�Q�J���S�U�R�F�H�V�V����
The tactics identified below apply to the Master of Mass Communication program. They were 
developed by graduate faculty in the School of Communication and Journalism who teach in the 
�0�0�&���S�U�R�J�U�D�P���W�R���D�O�L�J�Q���Z�L�W�K���W�K�H���6�F�K�R�R�O�¶�V���P�L�V�V�L�R�Q�����Y�L�V�L�R�Q�����Y�D�O�X�H�V�����J�R�D�O�V�����V�W�U�D�W�H�J�L�H�V�����D�Q�G��
objectives. We recognize that the MMC strategic plan is a dynamic document and that our tactics 
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o Exercise people-centered tactics through communication with prospective 
students.  

 
2. Maintain student success as a foundational priority by advancing innovative strategies and 

initiatives that meet the needs of all students, enhance student belonging and wellbeing, and 
support expanded access to higher education. 

 
Objectives: 

�x 
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